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Gwen Moran, Sue Johnson : The Complete Idiot's Guide to Business Plans, 2nd Edition  before purchasing it in 
order to gage whether or not it would be worth my time, and all praised The Complete Idiot's Guide to Business Plans, 
2nd Edition: 

1 of 1 people found the following review helpful. A must for a new entrepreneur or consultant or copywriter who 
plans to help with business plansBy Brian CrookOften, a copywriter is approached to "write a business plan". 
"Writing" is but a small part of preparing a business plan. This book will guide the entrepreneur, consultant or 
copywriter through the research and planning work that makes it a plan.The book complements the "Dummies" 
equivalent. Buy them both.2 of 2 people found the following review helpful. This book is helpfulBy FreemanWriting a 
business plan sucks and there's no way of getting around that unless you pay to have a plan written for you. This book 
is helpful.4 of 5 people found the following review helpful. A powerful pick for any beginning business readerBy 
Midwest Book ReviewThe second updated Complete Idiot's Guide to Business Plans provides a winning writing 
course designed to help put together a plan to help any business succeed. From how such plans are used to obtain start-
up capital to analyzing a market and understanding business writing, this is a powerful pick for any beginning business 
reader.
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It's just good business.'The Complete Idiot's Guidereg; to Business Plans, Second Edition', helps new and existing 
entrepreneurs create clear, comprehensive, and compelling business plans by walking them through all of the decisions 
they'll need to make before writing their plans, and then helping them structure and execute their plans to achieve their 
specific business goals. According to the Small Business Administration, in 2002 approximately 570,000 new small 
businesses opened their doors for business, and in 2007, the number rose to 680,000. Data shows that the past three 
recessions all resulted in significant rises in the number of new small businessesMore than 75 percent of small firms 
use some form of credit in their start-up or operations.


