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Jay Levinson, Jeannie Levinson : The Best of Guerrilla Marketing: Guerrilla Marketing Remix  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised The Best of Guerrilla 
Marketing: Guerrilla Marketing Remix: 

0 of 0 people found the following review helpful. The Marketing BibleBy Kathleen BoodooThe book is great! I have a 
digital and a hard copy of the book. If you are not sure about how to market your business, this is the book to get. 
Levinson covers everything from online marketing to business cards and newspaper advertisements. The Best of 
Guerilla Marketing is the Marketing Bible for every business.0 of 0 people found the following review helpful. love 

http://f3db.com/pub/links.php?id=B005OCJBRC


this book !By Jaymz Eberlygreat book0 of 0 people found the following review helpful. Five StarsBy Darlene 
Chuppgreat reading, many helpful ideas. Smooth transaction. Thanks

Cash in with Guerrilla Marketingrsquo;s Greatest HitsUpdated, adapted, remasteredThe Father of Guerrilla Marketing, 
Jay Conrad Levinson, and co-author Jeannie Levinson, present you with the only book to deliver The Best of Guerrilla 
Marketinga combination of the latest secrets, strategies, tactics, and tools from more than 35 top selling Guerrilla 
Marketing books.When they write the history of marketing thought, Jay doesn't get a page... he gets his own 
chapter.Seth Godin, author of Poke the BoxThis book is the culmination of Guerrilla Marketingrsquo;s huge footprint 
on the marketing landscape. Keep it on top of your desk-it will become your marketing bible. Jill Lublin, international 
speaker and author, Jilllublin.comFor business survival in the 21st century, Guerrilla Marketing ranks right up 
therewith food, water, shelter and, of course, Internet access.David Garfinkel, author of Advertising Headlines That 
Make You Rich21 million entrepreneurs around the world, including me and most of my clients friends, owe a debt of 
gratitude to Jay Conrad Levinson for his inspiring Guerrilla Marketing advice and mentoring.Roger C. Parker
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