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Thomas N. Duening, Robert A. Hisrich, Michael A. Lechter : Technology Entrepreneurship: Creating,
Capturing, and Protecting Value before purchasing it in order to gage whether or not it would be worth my time,
and all praised Technology Entrepreneurship: Creating, Capturing, and Protecting Value:

0 of 0 people found the following review helpful. Five StarsBy Vignesh KrishnanGreat book - great seller!0 of 0
people found the following review helpful. If you have been in the business for awhile, skip this BookBy
SharonMheh. | have worked in high-tech startups for 20 years. Thisisreally a101 or 102 level book. Can't say |
would recommend itO of 0 people found the following review helpful. InterestingBy Fernando Manotas JaramilloA
very good guide for those who want to enter into the world of technological entrepreneurship. Very well written and
easy to understand.

Recognizing the unique needs of the technology startup, Duening focuses on intellectual property development,
funding, and marketing/selling more than other texts in this market. Extensive use of technology examples, case
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studies, and assignments keeps the book relevant and motivating for engineering students.Rich in case studies,
examples, and in-chapter elements that focus on the challenges of launching and operating a technology ventureln-
depth examination of intellectual property development, valuation, deal structuring, and equity preservation, issues of
most relevance to technology start-upsExtensive discussion of technology management and continuous innovation as a
competitive advantageAddresses the issue of leading, managing, motivating, and compensating technical workersMore
time on the fundamental s of marketing and selling, as these are elements of entrepreneurship commonly most
neglected by engineers and scientists
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