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Thomas Lah, J.B. Wood : Technology-as-a-Service Playbook: How to Grow a Profitable Subscription Business
before purchasing it in order to gage whether or not it would be worth my time, and all praised Technology-as-a-
Service Playbook: How to Grow a Profitable Subscription Business:

0 of 0 people found the following review helpful. Interesting Business PointsBy Consumer WomanWorth the
purchasel 0 of 0 people found the following review helpful. Well-informed, insightful perspective on the inflection
point facing the ...By GmanWell-informed, insightful perspective on the inflection point facing the technology


http://f3db.com/pub/links.php?id=B01FG3TDA8

industry. Highly relevant to enterprises spanning OEMs, ISV's, |aaS, SaaS or VAR.O of 0 people found the following
review helpful. Easy to read bookBy May TranEasy to read book. Love the coverage on the XaaS 1.0 companies...
many of them still not profitable and what they will need to do.

Technology-as-a-Service Playbook defines the tactical and strategic plays technology companies must run to build a
profitable subscription business. Whether you are a pureplay cloud company or atraditional technology provider
making the pivot to the cloud, this book will help guide your decision-making and execution around the ldquo;as-a-
servicerdquo; model to put your company on a path to profitable growth
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publications, such as Fortune, The New Y ork Times, and The Wall Street Journal. Through TSIA, Wood works to
advise many of the world s largest technology companies on transformation strategies in the age of cloud and managed
services. He has also helped communicate to thousands of channel partners, sales teams, and end customers how the
next wave of technology will reshape their business.



