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Douglas W. Hubbard : How to Measure Anything Workbook: Finding the Value of Intangibles in Business 
before purchasing it in order to gage whether or not it would be worth my time, and all praised How to Measure 
Anything Workbook: Finding the Value of Intangibles in Business: 

0 of 0 people found the following review helpful. Text for graduate schoolBy DPrestonThis was a required text for a 
class for my Masters of Science in Organizational Leadership. I was terrified-I thought this was a statistics course. I 
had nothing to fear. This guy is a genius. The formulas he has developed to measure things that you would assume are 

http://f3db.com/pub/links.php?id=B00IPG7CH0


impossible to measure are amazing. You don't need to know math-the equations are in the excel spreadsheets you 
download! Think of something you don't think you could measure. You can measure it, and this book shows you how. 
Very interesting and understandable, even for a math dummy like me.0 of 0 people found the following review 
helpful. A great resource for consultantsBy Maria K. ToddThe book wasn't earth-shattering or profound, but I found 
value in how I was reminded of many things that must be measured in order to improve operations, outputs and how to 
report on them. Nicely organized, practical and succinct. Great tool for the reference shelf if you are a consultant 
engaged on many projects and need to deliver and hit your KPIs for deliverable.0 of 0 people found the following 
review helpful. Don't be fooled by the title, look at the ...By Charles P.Don't be fooled by the title, look at the small 
print - this is not the book, it's the workbook.

The invaluable companion to the new edition of the bestselling How to Measure Anything This companion workbook 
to the new edition of the insightful and eloquent How to Measure Anything walks readers through sample problems 
and exercises in which they can master and apply the methods discussed in the book. The book explains practical 
methods for measuring a variety of intangibles, including approaches to measuring customer satisfaction, 
organizational flexibility, technology risk, technology ROI, and other problems in business, government, and not-for-
profits. Companion to the revision of the bestselling How to Measure Anything Provides chapter-by-chapter exercises 
Written by industry leader Douglas Hubbard Written by recognized expert Douglas Hubbardmdash;creator of Applied 
Information Economicsmdash;How to Measure Anything Workbook illustrates how the author has used his approach 
across various industries and how any problem, no matter how difficult, ill defined, or uncertain can lend itself to 
measurement using proven methods.

From the Back CoverThe companion workbook to the new edition of the bestselling How to Measure Anything How 
can we measure the population of fish in a lake? And how is that like measuring unsatisfied customers who 
didnrsquo;t complain or measuring security breaches that were not detected? How can we isolate the effect advertising 
has on sales when a vast amount of unknowns also affect sales? How did a 9-year-old girl use a simple measurement 
to debunk a popular practice in medicine? How do we measure quality, risk, or innovation? How do we know what to 
measure in the first place? The answers are easier than you might think. This companion workbook to the new edition 
of the insightful and eloquent How to Measure Anything walks you through sample problems and exercises to help 
you master and apply the methods discussed in the book. Following along with each book chapter, this workbook is an 
excellent supplementary teaching tool in the classroom. The book explains practical methods for measuring a variety 
of intangibles, including approaches to measuring customer satisfaction, organizational flexibility, technology risk, 
technology ROI, and other problems in business, government, and not-for-profits. Companion to the updated edition 
of the bestselling How to Measure Anything Provides chapter-by-chapter exercises Written by industry leader Douglas 
Hubbard How to Measure Anything Workbook illustrates how the author has used his approach across various 
industries and how any problem, no matter how difficult, ill-defined, or uncertain can lend itself to measurement using 
proven methods.About the AuthorDOUGLAS W. HUBBARD is the inventor of Applied Information Economics 
(AIE). He is an internationally recognized expert in the field of decision analysis and challenging measurements and is 
a popular speaker at numerous conferences. AIE method has been applied to dozens of large Fortune 500 IT 
investments, military logistics, venture capital, aerospace, and environmental issues. Doug is the author of How to 
Measure Anything: Finding the Value of ldquo;Intangiblesrdquo; in Business (Wiley). 


