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0 of 0 people found the following review helpful. Nice colors and images inside, but hardly worth the reading timeBy 
CustomerSorry to say, but this book was hardly worth my reading time. I didn't learn anything from it, really. Very 
superficial information on the company branding. Mostly talked about the voice, colors, and images of a company's 
media presence (Which is not really the bulk of the company's brand).The best parts of the book were the colors and 
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images that I could see while reading it on my iPad (not visible on a black-and-white Kindle, really). Quite refreshing 
compared to the normal Kindle books that I read. And for that, three stars instead of two.The worst part of the book 
was the content, because it was so simplistic. If there was such a thing as a glitzy, glamorous Kindle book, this might 
be it.I don't think I'd recommend this book to anyone, except as an example of using colors in a Kindle book.0 of 0 
people found the following review helpful. Great!By Courtney MontecinoPersonal development is a must!0 of 0 
people found the following review helpful. basics of brandingBy sudhaBasics of branding for small business start ups 
is provided in this book.

This is the ultimate introduction to branding your business ndash; a free eBook to help you define, present and 
maintain your business brand, produced in partnership between Enterprise Nation and iStock.From tone of voice to 
brand guidelines wersquo;ve got you covered. You'll find links to webinars and other helpful and free online tools. 
Consider this your branding companion, guiding you in plain English with helpful hints and real life scenario's 
including Jim Cregan of Jimmy's Iced Coffee and Jane Field of Jonny's sister.Discover how to work with a portfolio of 
images and read about the social media platforms that could make you money and drive traffic to your business. You'll 
find out about buying, licensing and how to use brand imagery effectively, with advice fromiStock, the original crowd-
sourced imagery site that helps you create beautiful, visual work without breaking the budgetThere are tips on 
communication from Jessie Warrener of SimplyBusiness.co.uk, expert advice from brand adviser Paul Bailey and top 
tips from Julie Cottineau of BrandTwist, Jessica Ann, CEO Creative Director of Jessica Ann Media and more.As a 
small business in a world where consumers are savvy, connected and regularly exposed to newness you only have 
seconds to get your brand across. By following the steps in this eBook you'll be able to define your brand, present it, 
and keep it consistent and refreshed.


