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0 of 0 people found the following review helpful. genuinely enjoyed the readBy David ChavezI am in the Business 
Development department at our clinical research facility, genuinely enjoyed the read0 of 0 people found the following 
review helpful. Good Quality.By RandyExactly as described. Good Quality.0 of 0 people found the following review 

http://f3db.com/pub/links.php?id=B01E03KDD6


helpful. The master textbook for business development in Pharmaceutical market.By Yosanon PattanasrirojThis is a 
book from expert. He wrote this from his experience. You will know what is the right to do.

Business Development in the biotechnology and pharmaceutical industries accounts for over $5 billion in licensing 
deal value per year and much more than that in the value of mergers and acquisitions. Transactions range from 
licences to patented academic research, to product developments as licences, joint ventures and acquisition of 
intellectual property rights, and on to collaborations in development and marketing, locally or across the globe. Asset 
sales, mergers and corporate takeovers are also a part of the business development remit. The scope of the job can be 
immense, spanning the life-cycle of products from the earliest levels of research to the disposal of residual marketing 
rights, involving legal regulatory manufacturing, clinical development, sales and marketing and financial aspects. The 
knowledge and skills required of practitioners must be similarly broad, yet the availability of information for 
developing a career in business development is sparse. Martin Austin's highly practical guide spans the complete 
process and is based on his 30 years of experience in the industry and the well-established training programme that he 
has developed and delivers to pharmaceutical executives from across the world.

'Business Development is an integral part of business in the Pharmaceutical business today, in terms of contributing to 
innovation; partnering on assets and indeed asset management more broadly. As the industry consolidates, yet science 
still grows exponentially, Martin has drawn together a thoughtful framework to help the many people with diverse 
skills and backgrounds approach this complex topic.' William M. Burns, CEO Pharmaceuticals Division, Roche 
'...Hence, especially for people who are interested in this industry, this book offers an excellent introduction.' - Dr. 
Alexander Brem, Academici.com (Translated from German)About the AuthorMartin Austin is Managing Director of 
TransformRx GmbH which he formed in 2005 to provide business advice to clients regarding investment and business 
development. He is also a Partner in MarraM Advisors sarl and Chairman of RSA AG. He was previously a Principal 
in the Paul Capital Partners Royalty Funds a USA based specialist in Secondary Private Equity and Alternative Asset 
Investments and before that as Head of Business Development for the Pharmaceuticals Division at F.Hoffmann-La 
Roche. He has had a broad ranging career in the Pharmaceutical industry starting as a Medical Representative in 1977 
he progressed through Sales and Marketing roles with GD Searle in the early 80s to become Business Development 
Manager with Lorex Pharmaceuticals and then became a consultant with Marketing Improvements before leaving to 
become a founding Director of Machine Intelligence Technologies. Later he took over Business Development for the 
Dendrite organisation before being appointed Managing Director of MHIG Ltd an international joint venture in 
Market Research and Consulting prior to joining Roche. After 30 years of experience at all levels in the industry he 
has a unique background and perspective from which to address this book. 


