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Digital Technologies (Business in the Digital Economy):

The digital economy is at atipping point. This practical book defines digital ecosystems, discusses digital design using
converging technologies of social networking, mobility, big data and cloud computing, and provides a methods for
linking digital technologies together to meet the challenges of building adigital enterprise in the new economy.

About the AuthorMark Skilton is Professor of Practice in Information Systems and Management at Warwick Business
School. With over 20 years experience in information technology in many commercial and public sector businesses,
he specializes in helping companies realize their business value, covering social media networks, big data, mobility,
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worldwide. Since 2010 Mark has held International standards body rolesin The Open Group, where he was co-chair of
Cloud Computing and leading Open Platform 3.0 initiatives and standards publications. Mark is active in the ISO
JC38 distributed architecture standards and in the 'Hubs-of-all-things' a multi-disciplinary project funded by the
Research Council's UK Digital Economy Programme. Mark is also active in Cyber security forums at Warwick
University, Ovum Security Summits and INFOSEC. He has spoken at the EU Commission on Digital Ecosystems
Agendaand isaEU competition Judge on Smart Outsourcing Innovation. Mark has an MBA as well as a Post
Graduate qualification in Production Engineering and Design Management from Cambridge University and a first
degree in applied engineering science subjects from University of Sheffield.



